The Cambridge River Festivatelebrates the arts with dree outdoor event, attracting an
enthusiasticaudience of 200,00@b the banks of the Charles Riv@Vith 30 years under its belt, the
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and cultural heritage.
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River Festivatollaborates with many local organizations and programs to showoastiple stages

of live national and local jazz, folk, world music, dance, poetry and theater performances. Visitors
also enjoyfamily entertainment,handson art-making activities and demonstrations, crafts, and a
grand assortment of specialty foods amdditional festival fare.
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is a showcase of wh&ambridge has to offer and visitors and community members alike with an
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Cambridge River Festival

Free oneday celebration of the arts

The Cambridge Arts Council drew ovd
200,000 visitors for the 2009 River
Festival.
Below is a demographic summary of o
audience for this event:

Racial Diversity:

68%\White 7% Hispanic
12% Afr. Amer. 5% Multiracial
12% Asian 3% Other

Median Age: 30.4 years
Median Household Income: $47,979
Average Annual Wage: $65,713

2010PROJEEDBUDGET

Income

Amount

Corporate Sponsorships
Revenue

50,000
30,000

TOTAL

$80,000

Expenses

Amount

Performers& Artists
Marketing
Logistics

25,000
20,000
35,000

TOTAL

$80,000
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CAMBRIDGE RIVER FESTIVAL
Sponsorship Opportunities

Benefactor ($20,000)
Association with all (5) Festival stages. (Includes banner placement at each stage and (3) audio
plugs throughout the event at all (5) stages)
Logo placement on all promotional and marketing materials for River Festival (includes; festival
banners and signage, festival program,{rent postcard, marketing and advertising materials,
and collateral pieces)
Onsite space for marketing and brandigiveaways
Option to have name and logo on River Festival website with a link to company URL
Reserved seating at all (5) Festival stages (5 seats at each stage)
Access to hospitality tent for company employees and clients
Opportunity to place company baer at Cambridge Open Studios (a consecutive 3 weekend
event which precedes the River Festival)
Event evaluation report (details event demographics and participation numbers)

Champion ($10,000)
Association with (2) Festival stages. (Includes (2) audgs@nd banner placement at selected
stages)
Name and logo presence on promotional materials (festival program, postcard, marketing
materials)
Option to have name and logo on River Festival website with a link to company URL
Onsite space for marketing arstanded givaways
Reserved seating at stage of choice (10 seats)
Event evaluation report (details event demographics and participation numbers)

Activity ($5,000)
Association with 1 selected activity venue
Option to place banner at selected activitgnue
Onsite space for marketing and branded giveaways
Acknowledgement in River Festival program and on promotional materials

Option to have name and logo on River Festival website adjacent to description of sponsored
activity

Media and InKind (Negotialte)
Media Sponsors contact : Mara Littman, Director of Marketing
mlittman@cambridgema.goor 61734984382

In-Kind Sponsors contact: Julie Madden, Director eh@anity Arts
jmadden@cambridgema.gawr 6173494381
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